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Promoting peace through gender equality: A study on cultural alternatives to counter stereotypical 
patterns of gender inequality 
Human behavior is directed by norms and values that are culturally determined and socially diffused. 
Gender roles, on the other hand, are optimally constructed following the patterns of culture and society and 
governed by the value system with a belief that segregates roles of males and females. Segregation of roles 
could have negative repercussions too. Consequentially, these gender roles embody several stereotypical 
patterns associated with gender inequality that require solution through cultural alternatives to enforce 
sustainable peace. The table below represents as such. 
Stereotypical Patterns of gender inequality Cultural Alternatives for peace 
1.Femininity and Masculinity: 
The concept relies on the roles and responsibility, 
traits, behaviors, and presentations as either males 
or females. The stringent rules provide a 
generalized opinion and coerce into befitting 
individuals as either being feminine or masculine 
1.Recognition of cross-sex identity: 
 
The notion of masculinity and femininity must be 
based on an individual’s psychological traits and 
their will to be presented, behave and perform roles 
respectively.  
 
2.Gender discrimination and 
marginalization/subordination: 
Women and transgender are often regarded as the 
weaker sex and hence attributed to performing 
dissimilar and inferior tasks compared to men. 
They are prone to several forms of discrimination 
throughout their lives.  
2.Gender equity : 
Gender parity and equity in work situations and 
allocation of tasks. Adopting zero discrimination 
against women. Extending rapport building and 
encouraging women to carry out unconventional 
tasks to fight against the stigma associated with 
them. 
 
3. Objectification : 
Cast women as subjects of visual pleasure 
(scopophilia). 
 
3. Empowerment : 
Launching empowerment projects and programs to 
promote women empowerment and prevent women 
objectification. 
 
The study aims to identify the cultural forms that influences gender stereotypes using qualitative 
methodology (secondary research) among the major stakeholders that influence media and popular culture 
and acts as a catalyst to promote culture of peace through gender equality. 
